Recent research on gay men's digital cultures has focused predominantly on Western, English-language-based sites and populations. In the case of Australia, a country with an official multiculturalism framework in place and against a backdrop of significant levels of Asian immigration over the past several decades, a more pluralistic approach is needed to critically interrogate the dialectic between platforms, users and wider sociocultural complexities. To this end, the current paper presents research in progress on the social chat application LINE and its use amongst the Chinese diaspora of gay men in Australia. Drawing on data from participant observation carried out over several months during late 2015 and early 2016 in an Australianbased LINE group for local Chinese gay men, we highlight here how LINE functions as an important intermediary for many Chinese men engaging with gay men's digital cultures in this context. In particular, we show how LINE plays a crucial role in Chinese gay men's engagements with gay men's digital culture in Australia by (1) mediating this group's navigations of new social and cultural environments and (2) remediating their experiences within other platforms central to the broader GLBT community.
Introduction
Recent research on gay men's digital cultures indicates that the values and identities associated with the 'metropolitan' model (Sinfield, 1998) of homosexuality that first emerged in the 1970s centred around youthful, white, middle-class masculinity and urban, consumption-based lifestyles, are still deeply embedded in the digital infrastructure of contemporary gay men's social networking services (Cassidy, 2013; Light, 2007; Mowlabocus, 2010) . On account of this phenomenon, flagship digital spaces designed specifically for gay men are now experienced as outmoded by a wide range of users, particularly in younger demographics with broader understandings of the possibilities for homosexual identities and relationships. Hence, interactions that might once have occurred in these sites are increasingly taking place in and across other social networking services, including more mainstream or generic ones oriented towards the general community, such as Facebook, Instagram and Tinder (Cassidy, 2013 (Cassidy, , 2018 Gudelunas, 2012) . Beyond these services, and traditional sites of research, such as Gaydar and Grindr, however, little is known about the broader collection of applications and practices that shape gay men's digital cultures, as work in this field has thus far tended to focus predominantly on Western, English-language-based sites and populations. In the case of Australia, a country with an official framework of multiculturalism in place (Collins, 2013) , a more pluralistic approach is needed in this area to critically interrogate the dialectic between platforms, users and wider sociocultural complexities.
Building on the small amount of research by scholars who have recently sought to redress this imbalance by examining minority and non-Western gay male groups and services (e.g., Chan, 2016; Dhoest, 2015) , thereby placing greater emphasis on the important role of social, cultural and material contexts in digital media research, our work examines the use of social networking sites oriented towards Asian user groups and their role in local gay men's digital cultures in Australia. Against a background of significant levels of Chinese immigration over the past several decades (ABS, 2017) we focus, in particular, on the Chinese diaspora of gay men in this context, and on the role of key services popular amongst this demographic, such as Blued, LINE, Weibo and others, within their social media ecologies.
The current paper, emerging from this much broader project, presents research in progress on the social chat application LINE and its use amongst the Chinese diaspora of gay men in Australia. It is based on data collected from an initial phase of participant observation carried out over several months during late 2015 and early 2016 in an Australianbased LINE group for local Chinese gay men. Drawing on these data, we highlight here how LINE functions as an important intermediary for many Chinese men engaging with gay men's digital cultures in this context. In particular, we show how LINE plays a crucial role in Chinese gay men's engagements with gay men's digital culture in Australia by (1) mediating this group's navigations of new social and cultural environments and (2) remediating their experiences within other platforms central to the broader GLBT community. Hence, while placing emphasis on an understudied platform in LINE, this paper also highlights and interrogates the multiplicity of networked publics that feed into to gay men's digital cultures in Australia.
Why LINE?
LINE is an instant text and voice messenger application freely available on smartphones, tablets and personal computers. It was first launched in Japan in June 2011 by NHN Japan Corporation, as a response to the Tohoku earthquake in March of that year, which damaged telecommunications infrastructure nationwide (Saito, 2012) . By 2015, the service had already crossed the 700 million user mark. Though developed in Japan, LINE has a global reach, with users from more than 13 countries (Bahk, 2015) and an ownership structure with strong links to South Korea, as the NHN Japan Corporation, which first built the application, is a Japanese subsidiary of South Korea's Naver. It is particularly popular in Hong Kong, Taiwan and South-East Asia (Chiu, 2015; Statista, 2017) . In addition to facilitating free text, voice and video calls, LINE allows users to share location information and audiovisual materials through private conversation or on a Facebook-like timeline. It has significant gaming and entertainment features and supports an online payment system and an Uber-like ride sharing function (in Japan). Most notably for the purposes of this project, LINE also has the capacity for users to create and join groups of up to 200 people, where they can chat and share media. Group chats also have bulletin boards onto which users can post, like and comment.
It is important to note here, given LINE's transnational origins (in Japan & South Korea) and its popularity across the Asian region, that we use the term 'Chinese diaspora' to develop an expanded approach aiming to capture the fluidity, diversity and mobility of the notion of 'Chineseness' in a global transnational context (Sun & Sinclair, 2016) . While Chinese immigrants from the People's Republic of China (PRC) have constituted most of the contemporary Chinese migration experience in Australia since the late 1980s (Gao, 2006a) , Chinese people have been immigrating to the continent since the early era of European settlements and colonisation (Sun, Gao, Yue, & Sinclair, 2011) , more than a century before the PRC was established. Conceptually, then, our expanded approach is responding to the re-emerging scholarly emphasis on the fluidity, mobility and transnationalism of Chinese diasporic media (see Leong, 2015; Ong & Nonini,1997) . As Sun and Sinclair (2016) observe, recent Chinese migrant (digital) media research and research on the Chinese Internet have been PRC-centric. This can greatly limit the scope and nuance of our understanding of Chinese people's social media use in a migrant context where different media platforms enable them to construct and negotiate different sets of social networks and relationships (Madianou & Miller, 2012) . Since networked publics 'are publics that are restructured by networked technologies ' (boyd, 2010, p. 39) ; exploring non-PRC-centric networked technologies, such as LINE, which is more widely used in Hong Kong and Taiwan, will allow us to recognise and examine the formation and operations of 'alternative' Chinese diasporic networked communities. More importantly, though, this approach allows us to re-consider and expand the nature of the Chinese Internet as not only constituted by those platforms originally from the PRC (such as WeChat, Weibo or Alibaba), but as we would argue, potentially comprised any social media platform engaged by the Chinese diaspora in a way to facilitate the (trans-)formation of Chinese diasporic networks. It is in this way that, despite its Japanese/South Korean origins, LINE constitutes an important platform for our study as a site of significance for Chinese gay men's formations of diasporic community in Australia.
A meeting of digital GLBT and digital migrant scholarship
Fuelled by hopes and fears around the then newly developed 'World Wide Web' and the possibilities of virtual gender and sexual politics it offered, collisions and collaborations across queer studies and cyberculture scholarship during 1990s introduced 'cyberqueer' (Wakeford, 1997) as a new area to investigate. Like the majority of cyberculture studies from that period, much of this work contains traces of the romantic rhetoric that initially greeted cyberspace promising new -utopian -beginnings, where greater social inclusion for minority groups would be realised (see Bell & Kennedy, 2000; Munt & Medhurt,1997) . Predicated on the idea that the Internet offered complete anonymity (e.g., in cyberspace nobody knows you're a dog) and a virtual space in which people could be freed from their material selves (thereby overcoming social stigmas associated with race, gender, age, size, beauty and so on), these promises of new beginnings encouraged many queer studies academics to focus their attentions on gender, virtuality and embodiment issues. By the 2000s a sizeable bulk of work had emerged addressing queer sexualities as they are performed online (e.g., Balsamo, 2000; Branwyn, 2000; Tsang, 2000) that dismantled earlier images of idealised public spheres and bodily transcendence, by detailing the many ways that online and offline experiences were actually deeply intertwined for GLBT groups (see Campbell, 2004; Gray, 2009; Mowlabocus, 2004) .
It is upon this foundation that contemporary studies of gay men's digital cultures have been built, looking primarily at social networking sites, and more recently, dating and hook-up applications specifically designed for this community. In Australia, excepting Payne (2007) and Cassidy's (2013) investigations of Gaydar's construction of problematic typologies of gay masculinity, however, the bulk of this scholarship has been carried out in relation to understanding the role of gay men's social networking sites in gay male communities for planning HIV prevention initiatives (Murphy, Rawstorne, Holt, & Ryan, 2004; Race, 2010 Race, , 2014 .
British scholars interested in emerging digital spaces designed specifically for GLBT communities, such as Gaydar and others, however, have tended to focus much more squarely on issues of identity and community. Drawing together the fields of Masculinity Studies and Information Systems Research, Light's work on Gaydar (2007) developed out of an identified need to expand the body of knowledge of men's gendered experiences with ICTs during the 2000s. Light (2007) reflected upon the process of technology facilitated identity categorisation in online communities -or what Nakamura (2002) would call 'menu-driven identities'. Collaborating with Fletcher and Adam to extend this work still further, Light also examined Gaydar as a case study in a paper concerning income generation strategies for social networking sites servicing marginal groups in society -ultimately arguing Gaydar reinforced gay men's marginalisation through the commodification of difference (Light, Fletcher, & Adam, 2008) . Inspired by studies of gay men's digital culture prior to the arrival of community-specific niche SNSs for the gay male community, such as Campbell's (2004) Getting it On Online, Light's compatriot, Sharif Mowlabocus extended the body of work which addresses the use of Gaydar further still, by publishing Gaydar culture: Gay men, technology and embodiment in the digital age (Mowlabocus, 2010) . This book addressed sexual and gender identity as a central issue and proposed a critical model that identified commonalities operating across a range of gay men's digital spaces and practices. It offered a theoretical framework through which these might be understood that revolved around the concept of 'cybercarnality' (Mowlabocus, 2010, p. 79) .
More recently, while questions regarding digital infrastructure, identity presentation and implications for sexual health have remained, attentions in the area of gay men's digital cultures have now turned almost exclusively to unpacking the specific complexities of geolocative dating and hook-up applications, such as Grindr. Given the co-situational affordances of these applications, particular emphasis is typically placed here on the layering of spatial contexts brought about through their use and its impacts on users' identity presentation and impression formation processes (e.g., Blackwell, Birnholtz, & Abbott, 2015; Bumgarner, 2013; Quiroz, 2013) . However, there have also been scholars looking at issues such as the implicit policing of expressions of gay male identity and sexual desire via the content management policies employed by gay men's geolocative applications (Roth, 2015) ; the sociotechnical motivations behind disconnection and non-use of such tools (Brubaker, Ananny, & Crawford, 2016) and the place of applications like Grindr in gay men's broader social media ecologies (Gudelunas, 2012; MacKee, 2016) .
To date, however, as Dhoest (2015) points out, very little work has been done that examines contemporary gay men's digital cultures through the lens of applications and/ or user populations outside of Western, English-language contexts. While the early 2000s saw the likes of McLelland (2002), Berry, Martin, and Yue (2003) , and Lin (2006) examine nascent forms of digital queer cultures in Asia -looking at everything from Japanese gay men's bulletin boards, to queer uses of mobile paging systems and the performance of 'sissyness' in what was then called 'cyberspace' -the recent dominance of US -and British -based services such as Gaydar and Grindr in the gay male market has seen this line of international inquiry fade. Dasgupta's (2017) Digital queer cultures in India is perhaps the only notable recent exception. In the area of diasporic media studies, this level of attention has been equally scarce. It is only very recently, for example, that Boston (2015) and Shield (2017) have examined the use of social dating applications amongst gay male immigrants in Europe and that Chan (2016; Chan & Lee, 2016) has published his observations of US-based Chinese men's experiences with Grindr and Jack'd. At present these works are effectively unique with regard to work approaching the intersections of diasporic communities and gay men's digital cultures where contemporary dating and hook-up platforms are concerned. Like the field of study on gay men's digital cultures more broadly, however, these pieces focus upon Western gay dating applications.
In short, while digital media have rendered new opportunities for migrants to conduct their everyday lives in the process of spatial transition, family separation and cultural reidentifications, the media formats that have been studied as a locus for these experiences does not yet extend to effectively consider contemporary social networking sites that support digital dating. Of course, the vital role of media consumption in diasporic groups, in terms of cultural maintenance and assimilation, has been shown almost universally in studies across several previous media formats, such as newspapers (Gordon, 1964; Park, 1922) , magazines (Johnson, 2000) , television (Gillespie, 1995; Naficy, 1993) , radio (Gao, 2006b ) and earlier digital media, such as ethnic websites (Yin, 2015; Zhang & Xiaoming, 1999) . Scholarship in digital media and migration, more recently, has even identified the specific networking and information functions of contemporary digital media as redefining the migration experience in this regard. Komito's (2011) study, for example, notes social media, in particular, is capable of supporting the bonding capital of transnational communities which migrants draw on to develop and expand new social networks in the host country while also allowing users to remain directly connected with families and friends from home countries. The circulations of text, visual images, video and voices, which are all incorporated into contemporary social media applications and services have greatly materialised the possibilities of forming these transnational communities and networks (Dekker & Engbersen, 2014) .
Perhaps more importantly, social media have also been shown to offer a rich source of knowledge that helps migrants to prepare and make sense of their migration journey and new lives to come (Dekker & Engbersen, 2014) . Increasingly, the dual informational and networking capacities of social media facilitate the formation of self-reliance and self-support migrant cultures and social networks that assist individuals to make sense of social and cultural expectations in the new environment (Chan, Siu, & Choi, 2011) . Such practices highlight the simplicity of perspectives that assume migrants' media use habits can be read as attempts to either try and assimilate to the host country's new social expectations and values or to resist change in order to maintain cultural heritage and identity from the home country. Instead, social media seems to enable and facilitate a new migrant subjectivity that is actively negotiated between the transnational and cross-cultural experience. As noted above, however, contemporary social networking sites that specifically support digital dating and geolocative digital dating and hook-up applications have not yet received appropriate attention concerning their potentials in this regard.
In the realm of gay men's digital cultures, the technology sector has nevertheless kept pace with emerging transnational cultural and material flows. For example, American behemoth Grindr has been sold to the Beijing Kunlun Tech Co Ltd. (Isaac, 2016) and the largest geosocial platform currently targeting gay men -called Blued -is also Chinese built and owned (Lee, 2017) . The broader project from which this paper emerges therefore draws together these intersecting strands of concern. It explores how social, cultural and material contexts play into gay men's digital cultures and practices, by examining the social media ecologies of gay Chinese men in Australia, and the role of gay male applications with non-Western origins in this mix. It is in this context that we came to examine LINE. While LINE itself is not an application designed specifically for the gay male community, it has nonetheless emerged through this project as one of many significant applications engaged by the gay Chinese community in Australia. We focus on it here in isolation to demonstrate how, amongst the long list of applications this community utilises to engage with gay men's digital cultures, LINE has a unique place as an important cultural and technological intermediary.
Data collection
As noted earlier, this paper is based upon data collected as part of a larger study examining the role of non-Western platforms within the social media ecologies of gay men who selfidentify as part of the Chinese community in Australia to better understand the role of social, cultural and material contexts in gay men's digital practices. That broader project involves both individual in-depth interviews and platform observation of applications that progressively emerge, through the interview process, as significant.
As our interviewing is still ongoing, the data presented here comes from studying LINE use amongst the Chinese diaspora of gay men in Australia directly from LINE itself. Since December 2015 we have been observing core communicative practices (written and visual/ image-based postings) within a LINE group that we will call here the 'Ozzie Common Happy Guys' (OCHG) group.
1 The term 'Common' (tong in Mandarin) here is the abbreviated expression for 'comrade' (tongzhi), which is a widely used reference to homosexuality in the greater Chinese-speaking world. The in-group conversation in OCHG is Chinese and all group members are men. Our observation of the communicative practices within this group has been entirely exploratory, aiming to understand the nature of the topics and issues discussed in this space and what they might tell us through inductive analysis about the role of LINE in gay men's digital culture within the Australian Chinese diaspora.
From this aspect of our research, it became obvious, even prior to the beginning of data collection proper, that the convergent and transnational nature of LINE implicates the platform -particularly as it operates in the context of gay male user groups -in what Madianou and Miller (2012) refer to as a 'polymedia' environment. That is, it functions and is often experienced in relation to the use of other types of digital platforms rather than operating or being experienced on its own. Madianou and Miller (2012, p. 170 ) define polymedia as media that create 'an emerging environment of communicative opportunities that functions as an "integrated structure" within which each individual medium is defined in relational terms in the context of all other media'. In other words, our examination of LINE and the OCHG group immediately and necessarily highlighted not only the technical qualities of LINE itself, but also how these qualities position it in relation to other digital platforms as they are experienced by gay Chinese men in Australia. This is because while LINE groups can be searched for and identified easily, there are only two ways to join such groups: either through invitation from a pre-existing member of the network or through seeking membership via similar interconnected groupings on other webbased platforms.
That is to say, an existing member of a LINE group must actively 'pull' (la) someone else into the group as there are no 'request to join' options. Hence, besides joining via pre-existing networks, many people actually join groups such as OCHG by leaving their own LINE account names on the Taiwan based website, TT1069 (www.tt1069.com). This is a long-established Chinese language gay community forum with sections dedicated to social chat/making friends, dating, recounting personal sexual experiences, news and entertainment media (movies, pornography, novels and comics) with gay themes from around Asia and the world. Most importantly for our purposes, TT1069 also has a host of sections related to the use of mobile applications popular amongst the gay Chinese diaspora (such as LINE) and a myriad of regionally specific forums (including one for Australia). LINE group owners/creators sometimes submit 'expression of interest' posts to the sub-forum for 'friends making' ( jiao you), by stating the specific national location of the LINE group (i.e., Australia) and/or to the associated regional sub-forums. Users can then leave their LINE account as a reply post to the original expression of interest post and wait to be added into the LINE group. Due to the sheer number of LINE groups (including many with almost identical topic/subject titles), particularly for large broad-based groups organised around certain countries or cities this transaction occurs quickly and seamlessly.
As a long-time user of TT1069 and LINE, through this process, Author 2 was able to add OCHG to the list of LINE groups for gay men he already followed. Participating with permission from the group's owner/moderator and institutional ethical clearance as a non-obtrusive observant, Author 2, wrote regular notes (in English for the benefit of Author 1) about the topics covered in the group. At the conclusion of the observation period in 2016, these notes were grouped thematically. It was immediately evident that the core communicative practices which dominated the group mirrored the functioning of LINE itself, as an application that relies heavily on the remediation process between different forms of media and communication platforms, including the very host-device: the mobile phone. In order to create a new LINE account, a mobile phone number is compulsory as LINE sends a registration code to complete the account registration. LINE then requests access to one's mobile contacts and SMS and starts to recommend new friends based on these contacts. This practice reinforces the platform as a very particular tool of intermediation between different applications on the same smartphone, as well as a tool for mediating users' everyday lives. As we will see in the next section, this is crucial to our examination of gay Chinese men's experience with this platform and with the OCHG LINE group. The data we collected showed both the importance of LINE in the process of intermediation within users' smartphones (between applications) and its broader role as a mediator of everyday life experiences, as the application became a way for users to explore their new social environment on the one hand and to construct new social networks on the other.
Findings
During one of the very first interviews that we conducted for the overarching project from which this paper emerges, Ken, a 19-year-old university student, originally from Guangzhou, stated that, for gay Chinese men, be that in Australia or elsewhere, 'LINE is where it's at. All the gay action happens on LINE'. And certainly, the number and variety of gay-oriented LINE groups is such that it would be fair to say, at least colloquially, that 'all'-as in, 'all manner' -of gay 'action' does indeed happen on LINE. There are LINE chat groups too numerous to count focussed on gay dating, sex and hook-ups. There are the groups forged in the response to these groups, which clearly specify they are general social groups, strictly for non-sex and non-hook-up-oriented chat. There are identitybased groups, focussed around particular gay male subgroups (such as twinks, bears, daddies and so on), aged-based groups (e.g., 18-25, 30+, 'mature'), groups based around specific activities or interests (e.g., gay gamers, underwear enthusiasts, photo and video swapping), a range of support-based groups oriented around, for instance, certain faiths and particular industries (e.g., gay Muslim support, gay healthcare workers and gay cabin crew), and, of course, groups based around nationality and location (e.g., for Chinese men only, men based in Australia only, or for gay men who want to join running groups or walk their dogs together in a particular city).
The diversity of these groups and Ken's assertion that 'LINE is where it's at' highlights the operation of a specific narrative that all 'actions' for the gay Chinese diasporic community are processed and experienced within a Chinese cultural context -one that is mediated through LINE, despite it not being a Chinese application by default. The themes emerging from our observational analysis of the OCHG group support a similar narrative, with all key communicative practices in this space falling into one of the four following categories:
(1) Information seeking/sharing, (2) 'Prince charming' discussion, (3) Networking, (4) Media ecology navigation.
In the sections that follow, we will examine each of these themes to discuss how they highlight the role of LINE as a space that both (1) mediates Chinese gay men's navigations of new social and cultural environments in Australia and (2) remediates users' experiences within other platforms central to this subcultural community.
Information seeking/sharing
Providing the opportunity for gay men in the Chinese diasporic community to make sense of the broader social and cultural environments of their new lives in Australia was one of the key functions of the communicative practices within the OCHG group we observed for this study. At the time of our observations, it was clear that some members of the OCHG group were not yet physically in Australia, but instead planning and preparing their immigration journey, and using the group specifically for information seeking. Such users' questions and discussions, for instance, were primarily driven by informational requests directed at those who could answer from firsthand experience: 'what kind of clothes should I bring to Australia?', 'is it easy to find jobs in the farms (for working holiday visa holders)?' or 'what's the best airline to fly to Australia with?'.
2 These questions corresponded to the conversational rituals of users physically present in Australia who practiced daily greetings and xian liao ('common conversation'). In these conversations topics and content often centred around the everyday lives, cultural expectations and social observations of OCHG group members. Some group members, for instance, regularly contributed status-update style posts about their everyday routines, such as 'heading to work on the tram', 'finishing work now' and these messages provided crucial information for those in the group who were newer to Australia or had yet to arrive in Australia to begin their new lives. Alonso and Oiarzabal (2010) argue that the exchange of factual information across geographical distance and time zones through migrant Internet practices shows that diasporas are 'globally imagined communities' (p. 9). The provision of and request for informational posts in the gay Chinese diasporic network facilitated by the OCHG LINE group is a case in point. It is both 'placeless' and 'place specific': while members of the group are globally dispersed, their common interest in immigration-related issues facilitated the formation of a geographically fluid but culturally specific Chinese diasporic network in Australia.
'Prince charming' discussions
The crucial in-group conversation ritual that produced the OCHG as a specifically gay male imagined community was group members' constant engagement in what we have termed 'prince charming' discussions. During the period of our observations OCHG group members often shared photos they had discreetly taken using their camera phones of men they perceived as 'hot' or 'handsome' that they had come across in the course of their daily lives (such as on public transport, walking down the street or at a work place). The process of sharing images of and discussing these 'ideal' men, who during our research period were all Caucasian, can be read here both as a performance of homosexual identity and as an exploration of the cultural other. These images and conversations were not simply about men's bodies, sex or masculinity, but also extended to topics such as 'why are Caucasian men so masculine, what do they eat?', 'why do all Caucasian men look like they go to the gym?', and how to know 'is he gay?' and/or 'open to relationships (both romantic and sexual)'. That is, users' foregrounding of sexual desire for non-Asian men -and the sometimes sexually explicit conversations about their shared ideals in this regard -was also a recurring trigger for navigations of the Australian social imaginary. It prompted discussions about users' perceptions of 'Western' lifestyles in Australia (as evident in discussions about, for example, gym, diet, outdoor activities and the nuances of negotiation around sex and relationships). The process also demonstrated, for instance, the dominant perception amongst the OCHG group of Australian mainstream society as being dominated by white individuals of European heritage (bai ren).
In addition to highlighting the importance of LINE as a space for remediating the experience of being a gay man part of the Chinese diasporic community in Australia, this practice also demonstrates the role of groups such as OCHG in creating what McQuire (2008) calls contemporary 'mobile publics', which 'move' flexibly between different temporal and spatial contexts. This was clear through the group's regular 'prince charming' discussions, as the images that typically accompanied and/or triggered these conversations were taken by group members themselves on their own camera phones and posted directly from the photo location. While recognising the inherent privacy intrusion occurring here, it is equally important to acknowledge the co-constitutions of the digitised bodily practice (photographing and sharing) and LINE's affordances in forging transnational diasporic networks by facilitating these practices.
Networking
The third category of communication most common within OCHG during our period of analysis was communication directed at networking: at finding nearby group members to meet-up with, organising offline meetings, or discussing tactics for searching out gay friends and/or boyfriends in the broader Australian context. In this category, for example, users extended invitations to each other directly ('who wants to go see this movie' or 'any guys in Bondi?'), shared stories about gay venues/clubs in Australian cities ('try the Colombian Hotel on Oxford Street, it sometimes has speed dating for Asian guys', 'the gay swimming squad is great, and you get to meet men in their trunks'), and provided guidance to each other about safe processes for meeting up with strangers ('you should meet at a bar or club first', 'never give your credit card details to guys on dating apps'). Hence, despite its more generic remit, and while there is a plethora of LINE groups for gay men focussed specifically on physical/offline connection -for sex, dating and all kinds of everyday activities -OCHG is nonetheless also used as a place for network expansion that might lead to such physical/offline engagement. Moreover, it is a space frequently used to discuss appropriate strategies for personal (gay) network expansion in Australia beyond LINE.
These practices suggest that the diversity of potential ways to engage and network with others both through and beyond LINE evident within OCHG is a key to the application's broader importance to the community of interest here. That is, not only does LINE offer users a plethora of potential pre-formed networks (or groups) to join, but it also functions as a general-purpose communication tool, which can be put to all kinds of networking purposes simultaneously. In this way, we contend that LINE is an important intermediary for gay men in the Australian Chinese diaspora: that it is both a place to be and an important stepping-stone to other networks.
Media ecology navigation
In the same way that LINE functions as an important intermediary between networks of people for gay men in the Australian Chinese diaspora, it also appears to be an important tool for navigating the broader ecology of applications that its users engage with to interface with wider GLBT cultures in Australia. Our observations of OCHG, for instance, demonstrated that this group was routinely utilised by its members as an intermediary between multiple sites of gay men's digital culture, including Grindr, Jack'd and other geosocial applications and forums, such as TT1069.
During the data collection period, for example, OCHG was routinely recast as a space for discussion of other applications: which ones are best used to connect with other gay men for which purposes, how to go about setting up successful profiles on such applications, and what kinds of messages to send/language to use when dealing with local (Western) users. In many cases these discussions hinged around users simply retelling stories of their exploits on applications such as Grindr or posting screenshots of their exchanges with Grindr users and asking for assistance from the OCHG community with what to say next, or whether the English they had used was correct. For instance, beneath a screenshot of a Grindr exchange about plans for the weekend an OCHG group member asked 'why is he glad to be working on weekends and public holidays?', to which one of his OCHG peers -clearly more aware of Australian workplace regulations -responded 'double pay'. In this sense, as we noted earlier, LINE operates as a 'polymedia', where its use by gay men in the Australian Chinese diaspora is inextricably linked to the 'ways that interpersonal relationships are experienced and managed across platforms' (Madianou & Miller, 2012, p. 169) . That is, it is used not just as an inter-media tool for the technological navigation of gay men's broader digital networks, but also as an important tool for informational and inter-cultural communication that allows for better social navigation of this broader ecology.
As discussions about applications such as Grindr and Jack'd also included consideration of how, when and why to shift interactions from gay men's dating/hook-up applications to more generic communication tools, including LINE and WhatsApp, it also became clear through our observations that LINE was being used by some men within the community as a tool for avoiding 'context collapse' (Marwick & boyd, 2011) -and thus potentially difficult discussions about their sexuality with friends and family. Falling into this category, for instance, were conversations around moving acquaintances away from gay men's dating applications and into LINE or WhatsApp because those tools were 'easier to use in public spaces, like on the bus or in front of friends and family'. This was also a theme that came up in the preliminary interviews for our overarching research project, when one of our interviewees spoke about LINE being important to him as a mechanism for having a space to take acquaintances away from gay men's applications such as Grindr or Jack'd while not having to add them to WeChat -a tool he used more frequently for general communication purposes and the tool where he communicated with all of his family. 'WeChat' he said, referring to his family's use of the application, 'is too close'.
Conclusion
LINE is a space taken up by gay men in the Australian Chinese diaspora for basic information seeking and sharing; sexual identity exploration and collective cultural analysis (through 'prince charming' discussions); local network building; and complex media ecology navigation. Many of these practices, of course, are also displayed by immigrant users across gay men's digital dating platforms. The 'blurring of sexual, platonic and logistical' activity that Shield (2017, p. 256) found when studying the technological practices of gay male immigrants in Scandinavia and the Polish-UK 'speculators ' Boston (2015) identified in his study of PlanetRomeo are cases in point. Both of these works identified opportunities surrounding dating applications for gay immigrants, highlighting how 'informal chat on gay dating platforms can be a useful way to engage with others in the host country to build social and logistical networks' (Shield, 2017, p. 244) .
Where LINE outstrips the potential of gay men's dating applications in this regardand thus generates significance here -is in its capacity to accommodate multiple overlapping mobile publics through its lack of distinct purpose and its affordances for large-scale group chat. As we have seen above, this allows LINE to function as a producer of 'bonding capital' (Komito, 2011) for gay men within the Australian Chinese diaspora. It is both as an important space for (1) mediating navigations of new social and cultural environments, and (2) a tool for remediating experiences within other platforms central to the broader gay male community. While (prospective-) immigrants might well be able to glean information about migration processes and the like from individual dating app users who are so inclined, gay men's digital dating platforms are nonetheless highly visual spaces where physical interaction between users is often the primary motivation (Mowlabocus, 2010, p. 15) . Indeed, several studies have pointed out how affordances of gay men's dating applications tend to code these spaces in highly sexualised ways (see Cassidy, 2013; Light, 2008; Mowlabocus, 2010) . The potential impediments this brings for network building and informational exchange can also be exacerbated for immigrant users in these contexts by exclusionary discourses that often operate in these spaces around race and ethnicity (see Shield, 2017, p. 244) .
Conversely, the communal conversational rituals that occur on LINE, in groups such as OCHG, highlights the importance of group-based conversational practices (and platforms that facilitate them) in the development of mobile networked publics and transnational migration experiences. In examining the core communicative practices within OCHG (one of hundreds targeted at gay male users on LINE) and the conversational rituals that flow through it, we have shown here how LINE's large-scale group chat affordances play a crucial role in both producing Chinese gay men's diasporic networks and identities in Australia and in shaping this community's engagements with broader gay male cultures -digital and otherwise.
While this work is part of a much larger project, in and of itself this piece is nonetheless significant on account of its contribution to efforts emerging around the deWesternisation of contemporary studies of gay men's digital cultures; its contribution to the positioning of gay men's digital cultures as an important area of interest for diasporic media studies scholars; and through the focus it places on an understudied platform in LINE. Moreover, as the cultural meanings and social significance of using LINE (a Japanese/South Korean application) within the Australian gay Chinese diaspora must be processed in relation to other forms of gay men's digital cultures and applications (both Chinese and English language), LINE's role in this community clearly highlights the need for further transnational and inter-cultural analysis. Testament to this is LINE's previously unexamined, but clearly significant position within gay men's digital cultures in Australia not just as a communication tool in this context, but also as a cultural product that constantly reconfigures and is redefined by users' transnational and cross-cultural experience of gay male sexuality.
